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This book arises from a one-day conference amongst scholars with
an interest in improving our understanding of how the products of
information and culture are created: ‘Advancing Media Production
Research’ was simultaneously an International Association of Media
and Communication Researchers (IAMCR) pre-conference and an
International Communication Association (ICA) post-conference,
conceived to take advantage of a unique opportunity to tap the exper-
tise of well over a thousand media scholars from around the world who
had converged on the British Isles in the summer of 2013 to attend one
or both of the conferences of those associations (ICA in London, IAMCR
in Dublin).

The event was sandwiched between those large conferences and
drew about 60 scholars to the University of Leeds. It was initiated and
co-sponsored by the IAMCR Media Production Analysis Working Group
along with the Journalism Studies section of the ICA and the Media
Industries and Cultural Production Working Group of ECREA (European
Communication Research and Education Association) - yielding an
unprecedented international and inter-associational collaboration.
The event was organized primarily by editors Chris Paterson, Anamik
Saha, and David Lee, along with University of Leeds Institute for
Communication Studies (now School of Media and Communication)
colleagues Toussaint Nothias, Daniel Mutibwa, and research adminis-
trator Liz Pollard.

It is suitable, then, for this book to be published as part of the IAMCR's
series ‘Global Transformations in Media and Communication Research’,
launched in 2014, and this anthology is an important milestone in over
15 years of IAMCR facilitated scholarship combining that organization’s
history of critical, and very international, scholarship with advocacy of
direct, exhaustive, and rigorous researcher engagement with complex
and fast-changing media production environments, as is manifest in
work of the Media Production Analysis Working Group.

Prominent scholars from around the world who participated in that
conference included C.W. Anderson, Georgina Born, Tim Havens, Dave
Hesmondhalgh, Philip Schlesinger, and Ida Willig, and we are pleased
that some of them are represented in this volume. While most of the
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chapters here were presented in an earlier form at our conference, a few
have been generously authored by other researchers on our invitation.
The editors are especially grateful for those efforts. Finally, thanks are
due to IAMCR series co-editors Marjan de Bruin and Claudia Padovani
for their considerable work in developing and coordinating this impor-
tant collaboration with Palgrave Macmillan.
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